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Summary of product and market of the Real Estate Industry
The author has describes the supply chain of the market of products depends too on the key buying industries like the wholesale trade used to store merchandise, retail trade doe commercial use, finance and insurance for accurate valuation for financing and insurance activities, law firms as lawyers work on the property dispute cases use real states appraiser and valuation. On the product of services the author has divided product and services into different segmentation from the total revenue the industry gets from the services, construction is estimated to give a total of 43.2% of revenue, property, and assets at 13.8%, residential and leasing, sales and brokerage and other activities at 10.6%,7.1% and  5.5% respectively. Moreover, the author has described demand to be determined by the increase in corporate expansion and rise in consumer spending. Major markets have been divided into six segmentations to represent the total revenue of the industry. The office, retail, municipal and institutional, residential, industrial and accommodation represent 27.7%,23.4%, 21.1%, 17.0%, 7.0% and 3.8% respectively. The author demonstrates that international trade is not applicable although the industry does have companies on the broad global scale.  Furthermore, the author has examined the geographical distribution of the Real Estate industry. The distribution reflects the size and distribution of the U.S population and is estimated to be highly driven by the economy.
